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to the Arab Spring are also discussed. This information is combined with the longitudinal information gathered 
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results showed that party image and leader image co-varied. However, the results could not show causation, 
OHDYLQJXQDQVZHUHGZKHWKHUSDUW\LPDJHPD\LQÀXHQFHOHDGHULPDJHOHDGHULPDJHPD\LQÀXHQFHSDUW\LPDJHRU






























































Exchange: The Journal of Public Diplomacy, Vol. 3 [2012], Iss. 1, Art. 8
https://surface.syr.edu/exchange/vol3/iss1/8
70 71
the Arab world is where much academic focus has been regarding anti-American sentiment in the aftermath of 






























opinion polling data from Arab states. In contrast, the Pew Survey only measured three Arab states on issues that 
DUHQRWVSHFL¿FWRWKHUHJLRQ7KHGDWDSUHVHQWHGZLOODGGUHVVLVVXHVUHODWHGWRWKHK\SRWKHVLVSUHVHQWHGSHUFHSWLRQ
of the United States, perception of the president of the United States, and the context of the Arab Spring. 
Results




United States in perspective.










ultimately aiming at the same views. This table shows that those polled would generally rather live in the United 
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has such a steady increase. 
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a peace agreement is rebounding, with stopping aid to Israel a strong second. The next most popular options are 
OHDYLQJERWK,UDTDQGWKH$UDELDQ3HQLQVXOD


































Suto: The Obama Effect In The Arab World

















and I am hopeful about his foreign policy. 
7DEOHVKRZVDODUJHIDOOLQGLVFRXUDJHPHQWWRZDUG2EDPDZKLFKPDWFKHVWKHIDOOLQGLVFRXUDJHPHQWRYHUWKH
same years in Table 12.
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percent are more pessimistic.
7
Suto: The Obama Effect In The Arab World











easily forgotten, it is no doubt that many of these interventions are fresh in the minds of many Arabs. This, too, has 
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reputation among Arabs in an observable way. 
There are several problems with supporting this hypothesis. First, the data presented only touches upon the end 
of one U.S. presidential administration and the beginning of the next. In the short list of scholarly literature 










































idential election, suggested that a majority of Arabs either do not pay attention to U.S. presidential races or feel 
that U.S. policy will remain the same regardless of who wins the election. Due to the current foreign policy goals 











of Arab public opinion. 






Suggestions for further research
1RWKHRUHWLFDORUFDXVDOOLQNEHWZHHQWKHUHSXWDWLRQRI2EDPDDQGWKHUHSXWDWLRQRIWKH8QLWHG6WDWHVDPRQJ$UDEV
publics was found through this study. However, the understanding of the relationship between the reputation of 

































more important in order to gain the cooperation of Arab governments in pursuing U.S. foreign policy goals. If U.S. 





States generally is suggested, as it has the potential to yield important results for public diplomacy efforts around 
the world. 
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